We wish to echo Chan et al on their study "The use of patient education video in improving patient satisfaction in the accident and emergency department" (Hong Kong J Emerg Med 2009;16(1):5-13). We agree that education video is a useful tool to deliver essential health information to patients attending the accident and emergency department (AED).
In year 2007, the Cluster Community Partnership Committee of the New Territory West Cluster, under a patient empowerment program, had funded our department on the production of a series of information videos. The primary aim was to educate and boost the knowledge of patients or their caretakers on the access to AED services. A study was performed in the same year to evaluate the outcome of this patient empowerment project and we are happy to share our results with the readers.
Our study was a cross sectional study with pre-and post-intervention design which was slightly different from that of Chan et al. Thirty Cantonese-speaking adults who were infrequent AED visitors (not more than 2 visits in the past one year) were enrolled. Each subject was requested to answer a set of 11 questions related to the access of AED service (see appendix A) before and after watching a 10-minute information video. Pre-and post-video scores of correct answers Letter to the editor Hong Kong Journal of Emergency Medicine were subjected to paired t-test analysis. A face-to-face survey on the satisfaction of the video content was also conducted by trained research assistants. All 5-point Likert item responses were regarded as interval-level data and all "accept / reject" responses as categorical data.
Our study yielded encouraging results. The mean postvideo score was 9.13 (95% CI=8.48, 9.79) and was significantly higher than the pre-video mean score of 4.87 (95% CI=4.22, 5.52) (p<0.001). The study subjects rated video content as 4.03 (on a 5-point Likert scale), quality as 3.40 and appropriateness of time-length as 3.60. The overall rating was 3.73. Over 96% (29/30) subjects agreed that the education video was useful in patient empowerment and 80% (24/30) subjects expressed interest to see more videos on other health topics. Interestingly, over 76% (23/30) did not object to the broadcast of revenuegenerating commercial advertisements between video chapters.
In conclusion, our study shows that information video is an effective tool on patient education. Commercial advertisement broadcasting may be an agreeable solution to generate new resources to make this type of program self-sustainable. KC 
